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Cloud Computing and E_business refers to providing computing and communications-related services
with the aid of remotely-located, network-based resources without a user of such resources having to
own these resources. The network in question typically, though not necessarily, is the Internet. The
resources provisioned encompass a range of services including data, software, storage, security, and
so on. For example, when we use a mail service such as Gmail, watch a movie on YouTube, shop at
Amazon.com, or store files using DropBox, we are using cloud-based resources. In this chapter we
examine the evolution of Cloud Computing from its early roots in mainframe-based computing to the
present day and also explain the different services rendered by Cloud Computing in today’s business
and personal computing contexts. This chapter provides a comprehensive view of the rapidly
flourishing field of Cloud Computing and sets the stage for more in-depth discussions on its security,

trust, and regulatory aspects elsewhere in this compendium.
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lll. CAPACIDADES AL FINALIZAR EL CURSO

CAPACIDAD DE LA UNIDAD NOMBRE DE LA UNIDAD

DIDACTICA DIDACTICA SEMANAS

e Understand why it is important to study
e-commerce.

m Define e-commerce, understand how e-
commerce differs from e-business, identify

the primary technological building blocks
underlying e-commerce, and recognize major
current themes in e-commerce.

m Identify and describe the unique features of
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e-commerce technology and discuss their Introduction to E-commerce. 1-4

UNIDAD
|

business significance.
m Describe the major types of e-commerce

. m Understand the evolution of e-commerce
from its early years to today.

m Describe the major themes underlying the
study of e-commerce. m ldentify the major
academic disciplines contributing to e-
commerce
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e I|dentify the key components of e-
commerce business models.

m Describe the major B2C business models.
E-commerce Business Strategies 5-8
m Describe the major B2B business models.

UNIDAD
I

m Understand key business concepts and
strategies applicable to e-commerce.
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e Discuss the origins of, and the key
technology concepts behind, the
Internet.

m Explain the current structure of the

Internet. E-commerce Infrastructure 9-12

UNIDAD
1l

m Understand how the Web works.

m Describe how Internet and web features
and services support e-commerce. m

Understand the impact of mobile applications

e Understand the questions you must ask
and answer, and the steps you should
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take, in developing an e-commerce

presence.

m Explain the process that should be
followed in building an e-commerce
presence.

m Identify and understand the major
considerations involved in choosing web
server and e-commerce merchant server Building an E-commerce Presence 13-16
software.
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v

m Understand the issues involved in choosing
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the most appropriate hardware for an e-

commerce site.

m |dentify additional tools that can improve
website performance.

m Understand the important considerations
involved in developing a mobile website and
building mobile applications




UNIVERSIDAD

NACIONAL e
JOSE FAUSTING FACULTAD DE INGENIERIA INDUSTRIAL,

SANCHEZ SISTEMAS E INFORMATICA
CARRION

Cédigo: FIISI-SI-16 | Version: 01

PROCESO: PLANIFICACION

IV. INDICADORES DE CAPACIDADES AL FINALIZAR EL CURSO

INDICADORES DE CAPACIDAD AL FINALIZAR EL CURSO
NUMERO
1 Understand why it is important to study e-commerce.
2 Identify and describe the unique features of e-commerce technology and discuss their business
significance.
= 3 Describe the major types of e-commerce.
<
=
==
55 4 Describe the major themes underlying the study of e-commerce.
- 2%
g 58
2 2 § 5 Identify the key components of e-commerce business models.
6 Describe the major B2C business models.
7 Describe the major B2B business models.
8 Understand key business concepts and strategies applicable to e-commerce
9 Explain the current structure of the Internet.
= 10 Understand how the Web works.
[
= g—é 11 Describe how Internet and web features and services support e-commerce.
L a8
12 Understand the impact of mobile applications
13 Explain the process that should be followed in building an e-commerce presence.
14 Identify and understand the major considerations involved in choosing web server and e-
commerce merchant server software.
15 Identify additional tools that can improve website performance.
16 Understand the important considerations involved in developing a mobile website and building
mobile applications.
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V.- DESARROLLO DE LAS UNIDADES DIDACTICAS:
CAPACIDAD DE LA UNIDAD DIDACTICA I : Introduction to E-commerce.
Contenidos Estrategia Indicadores de logro de la
Semana didactica capacidad
Cognitivos Procedimental Actitudinal P
What is cloud Details  th 4 to devel
. U d t d h t H etalls e nee (o] evelop an
. computing? . naerstand why itis . . Information Technology EC Plan to
1 Introduction. important to study e- Verval interaction

commerce.

create value in the organization.

Define e-commerce,

Recognizes the strategic management

Infrastructure as a
Service

commerce.

in proyects

. . understand how e- Questions rocess for generating competitive
2 The evolution of cloud computing. | Concepts and terms. . P g g comp
commerce differs from e- advantages
business
. . Recognize the necessary components of
. Describe the major types Problems
3 Cloud computing models Show the cloud models. jortyp . the business plan as a basis for the EC
of e-commerce learning.
A Conceptual View of o o
Cloud Computing Describe the major themes . Identify cr!tlcal asp.ects for maximizing the
. . . Learning based | return on information technology
4 Cloud computing services underlying the study of e-

investments through EC..

EVALUACION DE LA UNIDAD DIDACTICA

Unida
d
Diddc

EVIDENCIA DE CONOCIMIENTOS ‘

EVIDENCIA DE PRODUCTO

EVIDENCIA DE DESEMPENO



http://en.wikipedia.org/wiki/Infrastructure_as_a_service
http://en.wikipedia.org/wiki/Infrastructure_as_a_service
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For Market and
Enterpeises

EBusiness

Reports and Presentations on Strategic Planning Observation in the analysis of cloud
Oral Support: Argumentation of e Business and cloud computing. computing.
business Business
CAPACIDAD DE LA UNIDAD DIDACTICA Il : E-commerce Business Strategies.
Contenidos Estrategia Indicadores de logro de la
Semana didactica capacidad
Cognitivos Procedimental Actitudinal P
Cloud Computing and
Web 2.0.
. . Participates in the Developing methods to align
Cloud computing and web Quality Of Service resolution of strategic Expository organizational strategy with
5 2.0/web 3.0 initiatives. Service Level A ¢ alignment cases across (Teacher/Student) functional  areas  within  an
Features and trendies. ervice Level Agreement | ¢ nctional areas organization
Scalability & Elasticity
Dynamic Provisioning
Cloud Computing
desirable characteristics.
Participate in the Guided
Purported benefits of cloud Cloud Computing development of area Discussion Apply the definition of strategic
6 computing solution. alignment cases in (Discussions) guidelines for the e commerce
eForums, Chat
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Unidad Diddctica

l:

Challenges from a

Customer Perspective

Proyect expositions.

CLOUD Providers.

Justify the importance of
strategic orientation in the
area of cloud providers.

Readings
* Use of digital
repositories

Proposes technological initiatives with a
strategic vision for the development of
information technology projects

Practice module 2

Exam unit 2

Develop the exam

Complete the
exam.

Verification of exam.

EVALUACION DE LA UNIDAD DIDACTICA

EVIDENCIA DE CONOCIMIENTOS

EVIDENCIA DE PRODUCTO

EVIDENCIA DE DESEMPENO

Oral presentation.

Presentation of the submitted reports.

Written reports on strategic alignment and
situational diagnosis of cloud computing.

Observacidn en la elaboracién del
Alineamiento estratégico y diagnostico
situacional de las cloud computing
technologies.
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Unidad
Diddctica Ill :

CAPACIDAD DE LA UNIDAD DIDACTICA Ill : E-commerce Infrastructure.

Semana Contenidos Estrategia Indicadores de logro de la
. - A diddctica capacidad
Cognitivos Procedimental Actitudinal P
N Assess the importance of
Introduction to e-Business 3gg;;f£:tl?gnth§e€(::::)nIt:’?:r’:t process architecture in the | Expository EXprlftm tand r(jlate o enterprlset

9 e P development of a E (Teacher/Student) architecture and process managemen
and the economic in the development of the Plan E
. . business. :
influence of the e-business business.
Basic knowledae to Assess the importance of Guided _
Computer Network process architecture inthe | Discussion | (RRATEEER ORANER

10 E-business Network Technology P ! development of an e (Discussions) . P
Intranet\Extranet\Intranet ) of the Plan of E business.
Webpage, Website " | business proyect eForums, Chat

!
Classification to e- Assess the importance of Readings Exolain and relate how dat itect
. Data architecture in the o Xplain ana relate how data architecture
11 | e-Business Model Ontolo Business, Ontology development of a Business |~ U5 Of digital | influences the development of the E
usi gy research, Strategy and e- - tF))usiness repositories business plan.
Business )
) . Complete the S
12 Practice module 3 Exam unit 3 Develop the exam P Verification of exam.

exam.

EVALUACION DE LA UNIDAD DIDACTICA

EVIDENCIA DE CONOCIMIENTO

EVIDENCIA DE PRODUCTO

EVIDENCIA DE DESEMPENO

Oral presentation of the reports
submitted.

Enterprise Architecture Analysis Report of a E
commerce business.

Enterprise Architecture Analysis Report of E
business.




&

[
S
=
©
Qo
=
T
]
X

UNIVERSIDAD
NACIONAL
JOSE FAUSTINO
SANCHEZ
CARRION

FACULTAD DE INGENIERIA INDUSTRIAL,
SISTEMAS E INFORMATICA

Codigo: FIISI-SI-16

H Version: 01

PROCESO: PLANIFICACION

CAPACIDAD DE LA UNIDAD DIDACTICA IV : Building an E-commerce Presence.
Contenidos Estrategia Indicadores de logro de la
Semana didactica capacidad
Cognitivos Procedimental Actitudinal P
. . . . ke initiative to devel . i
E business Models Strategies, Strategic Grid, | .ot Ve tO GEVEIOR gy ository Proposes initiatives, strategies, and
. initial project proposals in E information technology services for your
13 5 levels of e business. . (Teacher/Student) L .
. . business. project in E business.
configuration
E-moneyand e-payment, | Participates in the Guided
different forms of e- development of Discussion Proposes information technology projects
14 E-payment payment, e-banking cases for project (Discussions) aligned with the organizational strategy
determination in E eForums, Chat | In E business.
business.
Assess the need for a Readings Discuss the applicability of project
15 Implementation of an EC plan on Steps and Issues of e- control system to e Use of digital | management tools in the implementation
the Internet business implementation |implement an information repositories of an E business plan.
In a E business plan.
16 Exam Module 4 Practice module 4 Exam unit 4 Sf:;bp the Complete the exam.
N EVALUACION DE LA UNIDAD DIDACTICA
B E EVIDENCIA DE CONOCIMIENTOS EVIDENCIA DE PRODUCTO EVIDENCIA DE DESEMPENO
-.g s Discuss the applicability of project Written Reports Information Technology Strategic Observation in the analysis to determine the
> }g management tools in the Plan in E business. strategic technology plan in E business.
Q implementation of an E business plan.
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VI. MATERIALES EDUCATIVOS Y OTROS RECURSOS DIDACTICOS

Los materiales educativos y recursos didacticos que se utilizaran en el desarrollo del
presente curso:

1. MEDIOS ESCRITOS
e Materiales convencionales como separatas, guias de practicas y pizarra
e Material de apoyo del curso.

2. MEDIOS VISUALES Y ELECTRONICOS
e Materiales audiovisuales como videos

o e Presentaciones multimedia, animaciones y simulaciones interactivas.
= e Servicios telematicos: sitios web, correo electrénico, chats, foros.
==
=S
= EE 3. MEDIOS INFORMATICOS
o g’g e Lap top con conexién a internet
2 mo e Programas informaticos (CD u on-line) educativos

e Uso de plataformas virtual con fines educativos

VII. EVALUACION

La Evaluacién es inherente al proceso de ensefianza aprendizaje y sera continua y permanente. Los
criterios de evaluacién son de conocimiento, de desempefio y de producto.

1. Evidencias de Conocimiento.
La Evaluacion sera a través de pruebas escritas y orales para el analisis y autoevaluacion. En
cuanto al primer caso, medir la competencia a nivel interpretativo, argumentativo y propositivo,
para ello debemos ver como identifica (describe, ejemplifica, relaciona, reconoce, explica, etc.); y
la forma en que argumenta (plantea una afirmacion, describe las refutaciones en contra de dicha
afirmacién, expone sus argumentos contra las refutaciones y llega a conclusiones) y la forma en
que propone a través de establecer estrategias, valoraciones, generalizaciones, formulacién de
hipotesis, respuesta a situaciones, etc.
En cuanto a la autoevaluacion permite que el estudiante reconozca sus debilidades y fortalezas
para corregir 0 mejorar.
Las evaluaciones de este nivel seran de respuestas simples y otras con preguntas abiertas para
su argumentacion.
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1. EVIDENCIA DE

CONOCIMIENTO PORCENTAIJE | PONDERACION | INSTRUMENTOS

Evaluacién  escrita de 50
preguntas, utilizando plataforma
para el manejo de saberes de los
métodos de investigacion.

UNIDAD | 5% 0.05 Cuestionario

Evaluaciéon  escrita de 50
UNIDAD Presuntas, utilizando plataforma ) )
para el manejo de saberes de los 7% 0.07 Cuestionario
I proyectos de investigacién en
tecnologia.

Evaluaciéon  escrita de 50
UNIDAD preguntas, utilizando plataforma
11 para el manejo de saberes de la

investigacion en ingenieria

8% 0.08 Cuestionario

Evaluacién  escrita de 50
preguntas, utilizando plataforma
UNIDAD para el manejo de saberes de los
v informes cientificos. Se incluirdn
en la evaluacion minimo dos
videos.

10% 0.1 Cuestionario/videos
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Total Evidencia de Conocimiento 30% 0.3

2. Evidencia de Producto.
Estan implicadas en las finalidades de la competencia, por tanto, no es simplemente la entrega del
producto, sino que tiene que ver con el campo de accién y los requerimientos del contexto de
aplicacion.
La evaluacién de producto de evidencia en la entrega oportuna de sus trabajos parciales y el
trabajo final.
Ademas, se tendra en cuenta la asistencia como componente del desempefio, el 30% de
inasistencia inhabilita el derecho a la evaluacion.
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2. EVIDENCIA DEL
PRODUCTO

1. Presentacion del primer o
avance del proyecto formativo. 5% 0.05

PORCENTAIJE [ PONDERACION | INSTRUMENTOS

Trabajo impreso de
2. Contenido de formay fondo 15% 0.15 acuerdo al formato
establecido

3. Aportes hechos al trabajo 15% 0.15

Total Evidencia del
Producto 35% 0.35
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3. Evidencia de Desempefio.

Esta evidencia pone en accién recursos cognitivos, recursos procedimentales y recursos afectivos;
todo ello en una integracion que evidencia un saber hacer reflexivo; en tanto, se puede verbalizar
lo que se hace, fundamentar tedricamente la practica y evidenciar un pensamiento estratégico,
dado en la observacion en torno a como se actuia en situaciones impredecibles.

La evaluaciéon de desempefio se evalia ponderando como el estudiante se hace investigador
aplicando los procedimientos y técnicas en el desarrollo de las clases a través de su asistencia y
participacion asertiva.

3. EVIDENCIA DEL
DESEMPENO PORCENTAIJE | PONDERACION | INSTRUMENTOS
1.  Presentacién oportuna del trabajo 5% 0.05 Responsabilidad
2. Formular un procedimiento para hacer en la entrega de
el mejor planteamiento de la solucién 15% 0.15 avances de los
posibles.
3. Discriminar las soluciones posibles y proyectos
propone una solucion la que permite resolver 15% 0.15 formativos
el problema.
Total Evidencia del Desempefio 35% 0.35
UNIDADES DIDACTICAS
VARIABLE PONDERACIONE i
g 2 22 DENOMINADAS MODULOS
Evaluacion de Conocimiento 30 %
- El ciclo académico comprende
Evaluacién de Producto 35% | 4I P
Evaluacion de Desempefio 35%

Siendo el promedio final (PF), el promedio simple de los promedios
ponderados de cada modulo (PM1, PM2, PM3, PM4)

_ PM1+PM2+ PM3 + PM4

PF
4
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4. CRONOGRAMA ACADEMICO

CRONOGRAMA DE REGISTRO DE DATOS EN EL SISTEMA

SEMESTRE ACADEMICO:[ 2026-1 v/
Descripcion del Proceso Fecha de Inicio Fecha de Finalizacion
Registro de Evaluaciones del Primer Parcial 25-05-2026 31-05-2026
Registro de Evaluaciones del Segundo Parcial 20-07-2026 26-07-2026
Registro de Examen Sustitutorio 26-07-2026 26-07-2026
Registro de Evaluacién Primer Madulo 27-04-2026 03-05-2026
Registro de Evaluacién Segundo Mdédulo 25-05-2026 31-05-2026
Registro de Evaluacién Tercer Médulo 22-06-2026 28-06-2026
Registro de Evaluaciéon Cuarto Médulo 20-07-2026 26-07-2026
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